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SUMMARY
A marketing and growth leader with more than 30 years spent where emotion and evidence stop competing — uniting brand and creative with data and technology to unlock the growth most companies leave stranded between their teams. Built brands at Grey, the data engines behind them at Acxiom and Wunderman, and led B2B at the scale of WPP’s Global B2B Council. Fluent with the CMO, the CTO, and the CEO, and useful from the first meeting — across enterprise B2B and the consumer brands that think like them.
AREAS OF EXPERTISE
Brand strategy & creative leadership   ·   Demand generation & ABM   ·   CRM & marketing technology   ·   Data, analytics & AI implementation   ·   Marketing operating-model transformation   ·   Go-to-market & positioning   ·   Global agency & team leadership   ·   Regulated-industry marketing   ·   B2B and B2C   ·   Fractional & interim leadership
SELECTED CAREER HIGHLIGHTS
1. VML / WPP — Launched the B2B Hub on WPP Open, giving B2B teams across the network one place to build insight-led communication planning for enterprise buying councils on WPP’s AI toolkit.
1. Acxiom — Acquired and reinvented the Skype CRM business globally, exceeding $12M in annual recurring revenue.
1. Grey San Francisco — Won the Adobe agency-of-record assignment and took every major Creative Cloud product to market; launched the first Oracle OpenWorld in the U.S. and China, drawing more than 50,000 attendees.
1. Wunderman Thompson Data — Launched the Adobe Marketing Cloud practice, powering global CRM programs for Air Canada, Marriott and a dozen other enterprises.
1. VML / WPP — Founded the global WPP B2B Community, uniting 100+ B2B experts across 35 agencies to build shared best practice and accelerate client growth.
1. Customer Development Corporation — Invented a comprehensive agent CRM and prospect-development program enabling 20,000+ agents to grow their businesses locally.
1. Age Wave — Produced the award-winning PBS documentary “Ageless Heroes” with the Blue Cross Blue Shield Association.
EXPERIENCE
VML (WPP)  —  President, B2B Practice	2018 – 2026
1. Led best-practice frameworks across brand experience, customer experience, and commerce for enterprise clients, with emphasis on governance and risk in regulated accounts.
1. Chaired the WPP Global B2B Council of 35 agencies, aligning capabilities, standards, and cross-agency delivery on large-scale client programs.
1. Directed enterprise B2B programs from brand stewardship through to demand — data-driven, privacy-compliant, and multi-channel.
1. Served as B2B leader on the WPP Open Core Team, the network-wide collective of leaders applying the WPP Open AI toolkit to client growth and innovation.
Clients   IBM · Microsoft · Adobe · Oracle · SAP · Dell · Lenovo
Wunderman Thompson Data (WPP)  —  President & Chief Operating Officer	2014 – 2018
1. Ran operations and growth across data, consumer engagement, analytics, and customer insight.
1. Rebuilt how a data-driven marketing organization runs, end to end; owned data platforms, security, and governance.
1. Served on the Executive Management Board; contributed to planning and acquisitions.
Acxiom  —  Vice President, Global Agency	2011 – 2014
1. Led multi-channel CRM and data services for global enterprise clients on the Acxiom email platform and Salesforce Marketing Cloud.
1. Ran cross-border acquisition and retention programs across jurisdictions and privacy regimes.
Clients   The Gap · Skype · Sephora
Goodman & Company  —  Partner	2009 – 2011
1. Guided marketing-effectiveness, targeting, and lifecycle-value engagements for Global 2000 clients.
Clients   PayPal · SAP · Capgemini
MarketBridge  —  Group Vice President	2005 – 2009
1. Built multi-channel, analytics-driven marketing programs for technology, financial services, and life sciences.
Clients   IBM · SAP · Microsoft
Grey San Francisco (WPP)  —  Managing Partner	1999 – 2004
1. Launched the San Francisco B2B Center of Excellence and led development of landmark client relationships.
Clients   Oracle · Adobe
Age Wave  —  President	1996 – 1999
1. Directed marketing at the intersection of aging markets and brand.
Clients   American Express · Coca-Cola
Customer Development Corporation  —  President	1983 – 1996
1. Led the country’s fifth-largest CRM agency; built internal data platforms and program execution for major financial and consumer brands.
Clients   HSBC · Citibank · Allstate · Century 21
SELECTED CLIENTS
IBM · Microsoft · Adobe · Oracle · SAP · Dell · Lenovo · Amazon · T‑Mobile · Nestlé · PayPal · American Express · Coca-Cola
SELECTED PUBLICATIONS
1. REWIRE ’26: The 15 Disrupting Forces Reshaping B2B — VML, 2026. Co-authored with Dr. Andreas Ortner.
1. Unlocking the Power of Digital Transformation in B2B — VML Enterprise Solutions, 2025. A study of 1,500 B2B leaders across eight countries.
1. The Secret of Successful ABM — Wunderman Thompson. Co-author.
EDUCATION
Saint Louis University — B.S. and M.B.A., Marketing
